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Sustainable Finance Products Expected to Increase in
Demand, according to MFSA Study

The Malta Financial Services Authority has carried out a study to obtain insight on the
public’'s awareness, attitudes, and behaviour towards sustainable finance and related
services or products in Malta.

As Malta’s financial regulator, the MFSA is dedicated to supporting the global commitment
to combatting climate change, acknowledging the crucial role which the financial sector
plays in this transition. With investor behaviour evolving and ESG factors gaining
prominence, the MFSA is committed to protecting consumers, promoting transparency, and
addressing the risks of greenwashing, while encouraging sustainable investment practices.
By conducting this latest research, the MFSA is gaining more insight with respect to
consumers’ understanding of these concepts, as well as the drivers or barriers to purchasing
such sustainable finance products.

Overview of Research Results

Overall, the findings reveal relatively low knowledge and awareness of sustainable finance,
yet rather forward-looking interest in sustainable finance for the foreseeable future. Despite
increased public interest in environmental concerns, it appears that the take-up of
sustainable products and services is not yet widespread, as only a few respondents claim
to have purchased such products. Limited product knowledge and consumers being tied by
other financial commitments were the main reasons outlined for the lack of adoption of
green financial products.

Key Findings

Over 70% of respondents are aware of the concept of sustainable finance, but only 58%
could correctly describe it.

Trig I-imdina, Zone 1 Central Business District, Birkirkara CBD 1010 communications@mfsa.mt

+356 2144 1155 www.mfsa.mt



https://www.mfsa.mt/wp-content/uploads/2025/06/Assessing-Retail-Consumers-Understanding-of-and-Behaviour-towards-Sustainable-Finance.pdf

MEFSA Media Release

Which of the following best describes what Sustainable Finance is?

Awareness of Sustainable Finance

No 26.8%

22.6%

- !

Sustainable Finance includes Sustainable Finance is managing  Sustainable Finance is when you
considering environmental, social  your money in a safe and efficient  invest small amounts regulariy and
Yes 73.2% and governance elements in your manner get good returns in the long run
financial decisions

*The above definitions were presented to respondents, in random order to avoid bias

Only a quarter of respondents remarked that they have recently purchased such products,
with bonds and insurance-based investment products being the two most popular options,
citing ‘better returns’ as the main motivator behind their choice. When considering that just
over half of respondents had correctly described the term ‘sustainable finance’, this finding
suggests that many individuals do not completely grasp the concept, and as a result, may
not fully understand the products they have purchased.

Type of Product Invested in and considered ‘sustainable’ by respondents

364%
33.9%
314%
24.6%
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Bonds Insurance  Stock market A banking  Ethical Fund  Solar Panels
based product (e.g.
investment green loan)

When it comes to the expectations of the characteristics of a green loan specifically, clients
mentioned that they opted for these products mainly due to lower interest rates, fees and
charges, while only 0.2% of respondents expect a green loan to ultimately have
environmental benefits.
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Expectation of Benefits of a Green Loan (Over a Normal Loan)

I I I I . 02% 0.2%
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Base

Donftknow  Beneficial for the It is not more
environment beneficial

Lower Fees, No Fees, costs ~ Faster Process Lower Term
costs and and charges (duration of loan
charges period)

The MFSA'’s study reveals that consumers’ existing financial commitments is the top barrier
to purchasing sustainable finance products (41.3%), followed by another two major
deterrents - lack of knowledge (40.6%) and lack of clear and useful information on the
subject (31.3%). Based on the analysis of this research however, the Authority envisages
that the demand for sustainable finance products/services will heavily increase within the
next five years, with 90% of respondents saying that they are inclined to consider them in
the years to come.

Purchasing a Sustainable Product/ Service in the Next 5 Years

438%

310%
15.2%
10.0%

I'would ONLY consider | would consider MOSTLY | would consider SOME | would NOT consider
sustainable products/services ~ sustainable products/services ~ sustainable products/services  sustainable products/services
(100% of my investment (more than 50% of my (less than 50% of my
portfolio) investment portfolio) investment portfolio)

When asked about the term ‘greenwashing’, around a third of respondents remarked that
they have never heard of the term, and less than half could correctly define it. This result
implies that most of the respondents would be prone to the risk of misleading information,
in view of their lack of knowledge.
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What is Greenwashing?

44.8%

142%

66%
- =
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False, misleading and Never heard of it Greenwashing means ~ Washing machine used Painting in Green
exaggerated information hiding the origin of cash in an Eco-friendly
about a financial to make it appear that it manner
product to deceive comes from legal
consumers into buying a sources
product

Commenting on these findings, MFSA's Head of Conduct Supervision Sarah Pulis said: “The
relatively low level of knowledge and awareness on concepts related to sustainable finance
is a major concern for the MFSA, as respondents could potentially become vulnerable to
misleading information on the subject, a concept which is known as ‘greenwashing’.
Sustainable finance can be rather ambiguous, especially when an investor is facing complex
product features while assessing its sustainability elements. This is why we remain
committed to safeguarding and protecting the interests of the public, particularly vulnerable
investors who require more support and education.”

The Authority acknowledges the fundamental role that financial service providers play in
bridging the gap between the investors’ fundamental values and their actual behavioural
choices. When designing their financial products, financial entities are encouraged to take
on board the results of this study to ensure that they are transparent, straightforward, and
tailored to the needs and knowledge levels of their target markets.

About MFSA

The Malta Financial Services Authority (MFSA) is the single regulator of financial services in Malta, covering banks, insurance
companies, investment services, trusts and pensions. In 2018, the MFSA became the first European regulator to develop a framework
to regulate virtual financial assets. The MFSA’s mission, as enshrined in its Strategic Statement, is to enhance its position as an
independent, proactive and trustworthy supervisory authority with the main purpose of safeguarding the integrity of markets and
maintaining stability within the financial sector, for the benefit and protection of consumers. The MFSA licenses over 2,000 entities
to operate in the financial services sector.
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